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ABSTRACT

Social media consumption has become an addiction to everyone these days
no matter what the age is almost everyone in this age knows how to use it
but it has both negative and positive effects like all other things in this world
there are hundreds of online dating sites available for users to create a free
account and chat with other users but due to immoral content on these apps
PTA has banned five most popular online dating apps tinder, Tagged, Skout,
Grindr and SayHi.in Pakistan as these apps are being negatively viewed in
a country like Pakistan. because of its negative impacts on the Islamic
society so the purpose of this study is to examine the effects of these
applications on youth as users of these sites are all adults and how much is
it effecting the Islamic society. To examine the study quantitative research
method approach was used in which online survey was conducted through
google survey forms to collect data from 150 respondents in which only 73
people responded. Findings suggests that dating apps are negatively
effecting the youth and Islamic society
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